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Abstract  

Social responsibility has never been more prominent on the corporate agenda than it is today. 

With the development of economy and society, people are paying more and more attention to 

corporate social responsibility. Organizational sustainability or corporate social responsibility 

is obviously concerned with reporting for stakeholders on actions towards sustainability issues. 

The most popular reporting methods are three: the Global Reporting Initiative, the Global 

Compact, ISO26000 guidelines. Global Reporting Initiative (GRI) is an international institution 

whose mission is to establish guidelines for the publication of nonfinancial information on 

sustainable development. Most of the Banks in Lithuania observes the Global Compact's ten 

principles. Directive 2014/95/EU lays down the rules on disclosure of non-financial and 

diversity information by large companies. Companies are required to include non-financial 

statements in their annual reports from 2018 onwards. Global Reporting Initiative is strongly 

committed to social issues and especially invested in educational, entrepreneurial and 

innovation initiatives. Article analyze social responsibility, Global Reporting Initiative 

implementation and sustainability reporting trends in Lithuania companies. 
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Introduction 

The globalization process has effects on the environment, culture, political systems, economic 

development, and human physical wellbeing in societies around the world. With the 

development of economy and society, people are paying more and more attention to Corporate 

Social Responsibility (CSR). Increasing social expectations and community requirements force 

companies to change their traditional attitude to business. Their relationship to the society and 

environment in which they operate is a critical factor in their ability to continue to operate 

effectively. Under the influence of the ideas of social responsibility, significant changes in 

strategic management, cultural management and corporate governance have taken place. In the 

form of compliance management and taking responsibility for stakeholders, social 

responsibility practice is developing vigorously, and the promoting mechanism of social 
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responsibility has been developed and improved. Social responsibility is not a new idea. 

Corporate social responsibility refers to companies voluntarily going beyond what the law 

requires to achieve social and environmental objectives during the course of their daily business 

activities. This article analyse social responsibility, Global Reporting Initiative implementation 

and sustainability reporting trends in Lithuania companies. 

Corporate sustainability is imperative for business today – essential to long-term 

corporate success and for ensuring that markets deliver value across society. To be sustainable, 

companies must operate responsibly in alignment with universal principles and take actions that 

support the society around them, and then companies must commit at the highest level, report 

annually on their efforts, and engage locally where they have a presence. The well-being of 

workers, communities and the planet is inextricably tied to the health of the business. The 

definition of sustainability reporting has not been formulated, so there is no consensus on how 

sustainability reporting should be treated.  

EU rules require large companies to publish regular reports on the social and 

environmental impacts of their activities. EU law requires large companies to disclose certain 

information on the way they operate and manage social and environmental challenges. 

Directive 2014/95/EU lays down the rules on disclosure of non-financial and diversity 

information by large companies. Companies are required to include non-financial statements in 

their annual reports from 2018 onwards. EU rules on non-financial reporting only apply to large 

public-interest companies with more than 500 employees. This helps investors, consumers, 

policy makers and other stakeholders to evaluate the non-financial performance of large 

companies and encourages these companies to develop a responsible approach to business.  

calls to strive to comply with and act in accordance with internationally recognised CSR 

guidelines and principles, such as the: 

 ■ OECD Guidelines for Multinational Enterprises;  

■ 10 principles of the UN Global Compact;  

■ UN Guiding Principles on Business and Human Rights;  

■ ILO Tri-partite Declaration of Principles on Multinational Enterprises and Social 

Policy;  

■ ISO 26000 Guidance Standard on Social Responsibility.  

In June 2017 the European Commission published its guidelines to help companies 

disclose environmental and social information. These guidelines are not mandatory and 

companies may decide to use international, European or national guidelines according to their 

own characteristics or business environment. 
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The research performed in order to understand social responsibility and Global 

Reporting Initiative implementation in Lithuania organizations. Data collected using Lithuania 

organizations reports, Lithuanian scientist’s research and articles, sustainability reporting 

schemes, trends and initiatives towards reporting. Analysis of standards, schemes, codes, 

guidelines and other documents shows that many terms and concepts used within the context 

of sustainability reporting. 

 

1. Theoretical background 

In the early writings, more often used social responsibility (SR). The publication by Howard R. 

Bowen (1953) of his landmark book Social Responsibilities of the Businessman argued to mark 

the beginnings of the modern period of literature on this subject. Global Reporting Initiative 

(GRI) is an international institution whose mission is to establish guidelines for the publication 

of nonfinancial information on sustainable development. Initiated in 1997, GRI has published 

so far six versions of its regulations, being considered currently the most representative 

collections of principles and standards for voluntary reporting. GRI reporting was created with 

a dual purpose: on one hand, to grow awareness for the entities, regarding the importance of 

their involvement in social activities, and on the other hand, to answer to the need of 

transparency of stakeholders in decision-making process (Pavaloaia et al. 2017). Sustainability 

Reporting Guidelines published by the organization Global Reporting Initiative are gaining on 

importance and this trend is also reflected in academic literature (Petera, Wagner, 2015).  Petera 

and Wagner (2015) show that the amount of literature dealing with GRI Guidelines is growing 

and major journals are Journal of Business Ethics, Corporate Social Responsibility and 

Environmental Management and Journal of Cleaner Production.. With the aim of properly 

managing its impact on the social sphere, the environment and the economy and, to be as useful 

as possible for the wider community (Carroll, 2015; Clegg, Bailey 2008; Jha, Singh, 2016; 

Visser, 2011). In developing countries, economic responsibility continues to get the most 

emphasis, but philanthropy is given second highest priority followed by legal and then ethical 

responsibilities (Visser 2011). Organizations around the world, and their stakeholders, are 

becoming increasingly aware of the need for, and benefits of, socially responsible behaviour. 

ISO 26000 provides guidance for all types of organization, regardless of their size or location. 

The standard seeks to promote a common understanding of social responsibility while 

complementing – but not replacing – other existing tools and initiatives. When applying ISO 

26000, organizations should consider societal, environmental, legal, cultural, political and 
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organizational diversity as well as differences in economic conditions, while being consistent 

with international norms of behaviour. 

The Global Compact (GC) is the world’s largest global corporate sustainability initiative, with 

over 8,000 companies and 4,000 non-business participants based in over 160 countries (Fig. 1) 

in 2014.  Now in 2017 GC join 9,727 companies from 162 countries and 49,861public reports 

presented in GC site. 

Fig. 1: Global Compact Growth 

 

Source: United Nations Global Compact, 2014 

The Global Compact covers the implementation of ten responsible operation principles and 

obliges member organisations to follow them. Encourage firms not to harm the environment, 

community and other businesses, contribute to the development of society and economic 

growth. 

Global Reporting Initiative (GRI) is one of the most popular non-governmental initiatives in 

the social and sustainable performance reporting and standardization and this methodology 

refers to reporting economic, social and environmental information based on corporate 

performance (Milne, Gray, 2012). The GRI Standards are the first global standards for 

sustainability reporting. They feature a modular, interrelated structure, and represent the global 

best practice for reporting on a range of economic, environmental and social impacts. GRI 102: 

General Disclosures 2016 sets out reporting requirements on contextual information about an 

organization and its sustainability reporting practices. The GRI Standards will be required for 

all reports or other materials published on or after 1 July 2018. Organizational sustainability or 

corporate social responsibility is obviously concerned with reporting for stakeholders on actions 

towards sustainability issues. As of 1 March 2018, GRI has introduced the GRI Standards 

Report Registration System. This new tool allows reporters to notify GRI of the use of the GRI 

Standards. Sustainability Disclosure Database GRI provides users access to all types of 

sustainability reports, whether GRI-based or otherwise, and relevant information related to the 
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reporting organizations. You can search for a specific organization, or apply a number of filter 

and sort options to help refine your search results. Aggregated data is easier to analyse. 

Four effective arguments made by Kurucz, et al., and these include cost and risk reductions, 

positive effects on competitive advantage, company legitimacy and reputation, and the role of 

CSR in creating win-win situations for the company and society (Kurucz et al. 

2008).Organizations, in order to ensure the sustainable development of the course, has its 

activities through the implementation of principles of social responsibility. This is to ensure 

transparency in the organizations and ethical treatment of stakeholders, international laws and 

norms of conduct and respect for human rights. 

 

2 Global Reporting Initiative trends in Lithuania 

Analysis of standards, codes, guidelines and other documents showed that there are dozens of 

terms and concepts that used in the context of sustainability reporting (Zickiene, Juozaitiene, 

2013). Corporate Register (http://www.corporateregister.com/) defines 10 different subtypes of 

sustainability reports that are included in the concept of sustainability reporting, The problem 

is that irrespective of the nature of a report (it is most important provide non-financial 

information/indicators), its size, quality, completeness, structure, companies present themselves 

as socially responsible because they prepare sustainability reports. This diminishes the value 

and importance of disclosure of corporate social responsibility and in a certain sense - the very 

idea of sustainable development. 

European countries, including Lithuania, have not formed a single system of corporate social 

reporting, as social disclosure is voluntary. Thus, not only a relatively small number of 

companies make these statements, but also at the same time, they are different in content and 

structure, and therefore not always comparable (Dagilienė, et al, 2014). Companies are free for 

choosing reporting schemes, accordingly their reports are of different size, structure, and depths 

of information what causes difficulties in analysis, comparison and evaluation (Zickiene, 

Juozaitiene, 2013). 

Lithuania has a relatively recent development of socially responsible business and social 

reporting, e.g. it became a member of the Global Compact only since 2005, and there is the 

National Responsible Business Network operating as a part of the Global Compact initiative in 

Lithuania. Companies that joined the Global Compact, declare that they apply 10 principles of 

social responsibility, disclosing in annual social reports for stakeholders. Dissemination and 

promotion of CSR initiative in the network is expanding every year. According to the annual 

activity reports of the National Responsible Business Network this network comprises 57 
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companies and organizations in Lithuania in 2008, 61 – in 2009, 65 – in 2011, 67 – in 2012, 69 

– in 2013, 71 – in 2014. 

Traditional financial and management accounting systems provide only a small part of 

required information. It is developed in a separate accounting areas - social accounting. Social 

accounting and reporting are the performance monitoring and evaluation system required to 

ensure compliance with company business environment, economy and society. Social 

accounting, unlike financial accounting, reveals company's contribution to society (Dagilienė, 

et al, 2014). The main source of information for CSR is social reporting. Social responsibility 

report is a document of the company, which provides information about companies planned and 

ongoing social and environmental performance, taking into account the results already achieved 

and thus company informing stakeholders about responsible business practices. Although 

corporate social responsibility reports vary, but in general they are prepared in accordance with 

the principles of the Global Compact, which includes human rights, improvement of relations 

with employees, the environment and fighting corruption. In Lithuania, like other EU countries, 

investigations are still concentrated on the promotion of CSR ideas. Most of these economic 

investigations designed for research and development tendencies of CSR initiatives in 

Lithuania. EU Consumers are interested in company SR, and ready to prefer such brands with 

similar price and quality (Fig. 2). 

Fig. 2: Consumers are likely to switch brands to one that is associated with a good cause, 

given similar price and quality 

 
Source: Eurobarometer, 2017  

Studies in Lithuania has shown that social responsibility for consumer are low 

appreciated, a small part of the Lithuanian prefer products/services of social responsible 

organizations, a certain part of the Lithuanian does not know about social responsibility. 
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Fig. 3: Information about companies behave responsibly towards society in EU and 

Lithuania 

 

Source: Eurobarometer, 2017 

Socially responsible in Lithuania are international companies and especially banks they 

prepare and publish reports.  The most popular reporting methods are three: the Global 

Reporting Initiative (GRI), the Global Compact, ISO 26000 guidelines. 

Analyse publish reports of Lithuania companies disclose that most of them is a member 

of the “Global Compact” initiative by the United Nations and submits an annual progress report, 

which is prepared in accordance with the Global Compact principles and part of them prepare 

reports in accordance UN Global Reporting Initiative guidelines. Most reports were prepared 

in compliance with the GRI G4 requirements. 

Some of UN Global Compact members in Lithuania: „Kraft Foods“,”Omnitel”, 

”Danone“, „Nordic Sugar Kėdainiai“, Swedbank, Danske Bank, Teo, LESTO, PakMarkas, 

Šiaulių Bankas, Interlux, Telia Lietuva. Swedbank signed the UN Global Compact in 2002. 

TEO in 2004, Šiaulių Bankas AB since 2008, Interlux since 2012. 

Progress reports good examples, prepared in accordance with Global Compact 10 

principles: Omnitel 2014, PakMarkas 2013, Swedbank 2013, Danske Bank, Šiaulių Bankas AB 

2016, Interlux 2016,  

GRI Reports: Teo 2014, LESTO 2013, PakMarkas 2014, PakMarkas 2015 Swedbank 

2016, Telia Lietuva 2016, LESTO 2016, 
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Šiaulių Bankas AB plan to prepare a Corporate Social Responsibility Report for 2018 

in accordance with the GRI Guidelines. Therefore, we see trends in Lithuania report prepare in 

accordance UN Global Reporting Initiative guidelines more and more companies. 

CSR and GRI have a positive effect on social, economic and environmental 

development and pave the way for an inclusive society. 

Telia Lietuva (former TEO LT) Sustainability Report is prepared along the Core option 

of the GRI-G4 Guidelines. Telia Lietuva are an IT and telecommunications company and are 

perfectly aware of the significance of the role of technologies nowadays. Feel responsible for 

their proper use and application. Aim not only to be financially successful but also beneficial 

to the society - to reduce digital and social exclusion, to help people to easier share knowledge 

and information, and to promote innovation. Over the last year, almost 80 per cent of all 

electricity used in the company was a green energy, produced from renewable resources. During 

2016, the company collected more than 11 thousand obsolete mobile phones, tablet computers 

and modems from customers. All obsolete smart devices were transferred for recycling. Telia 

work with an ecosystem of new start-ups and major service providers. Together provide the 

infrastructure for creativity, growth and change. The transition from old to new technology is 

very much customer driven. Every day Telia help our customers to switch from old to new 

services. Enabling increased business innovation and productivity driving GDP growth. 

Enabling smarter living, traveling, healthcare and education as well as disaster relief. Enabling 

reduction of greenhouse gas emissions. Increasing resource efficiency. Enabling a sharing 

economy. Bringing the world closer — on the customer’s terms expresses focus on our 

customers and on societal development. These are some statements in the report Telia Lietuva. 

From Lithuania Company’s reports, we found, that Social responsibility reflected through the 

employee’s health, administrative innovation, business learning, and learning all life and 

environmental questions.  

The study publish reports of Lithuania companies made it clear that companies most of all in 

GRI contribute implementation of such socially responsible areas:  

 As orientation towards the best possible satisfaction of the needs of customers and other 

interested stakeholders. 

 Providing high-quality products and services; creating a reliable reputation of the 

institution. 

 Protecting environment by reducing any negative impact on the environment by 

organizations.  
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 Fighting against bribery and other forms of corruption. 

 Promoting ethical behaviour in institution. 

 Ensuring equal rights, equal and safe working conditions, raising employees’ 

qualification, stimulating employees’ responsibility to society.  

 Implementing transparent and socially responsible public procurement. 

From 2017 onwards, Lithuanian public interest companies or groups of 500 and more 

employees will have to disclose publicly non-financial information related to environmental 

protection, social responsibility and management once a year. 

 

Conclusion 

Sustainability reporting promotes transparency and accountability as an organization discloses 

information in the public space. It enables stakeholders to have a look at organization’s 

performance in broad areas, social, environmental, economic, and monitor it year by year and/or 

compare with other similar organizations.  

GRI improves corporate governance, companies implement more ethical practices, staff 

training, corruption decreases and managerial plausibility is developed.  

Companies are free for choosing reporting schemes, accordingly their reports are of different 

size, structure, and depth of information what causes difficulties in analysis, comparison and 

evaluation. 

Good GRI practices are essential for sustainable business. It generates long-term value to all its 

shareholders and other stakeholders. 

From Lithuania Company’s reports, we found, that Social responsibility reflected through the 

employee’s health, administrative innovation, business learning, and learning all life and 

environmental questions. 

The study made it clear that companies most of all in GRI contribute implementation of such 

socially responsible areas:  

As orientation towards the best possible satisfaction of the needs of customers and other 

interested stakeholders. 

Providing high-quality products and services; creating a reliable reputation of the institution. 

Protecting environment by reducing any negative impact on the environment by organizations.  

Fighting against bribery and other forms of corruption. 

Ensuring equal rights, equal and safe working conditions, raising employees’ qualification, 

stimulating employees’ responsibility to society.  
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Implementing transparent and socially responsible public procurement. 
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